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New Study Reveals Americans Believe TV Parental Guidelines Are Effective

Awareness is High Among Teens and Parents;
Parents Say Ratings System is an Effective Parenting Tool for Supervising Content
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Today the TV Parental Guidelines Monitoring Board delivered key findings of a recent survey
conducted on the TV Parental Guidelines to the Federal Communications Commission (FCC). More
than 90 percent of parents say they are aware of the TV Parental Guidelines Ratings System, while
over two-thirds say they use the ratings to manage their family TV viewing, according to this new
study conducted on behalf of the Monitoring Board. The high visibility of the TV ratings and
significant usage by parents demonstrate that the ratings system is providing a valuable resource to
millions of U.S. families, representatives of the Monitoring Board said.

Public Opinion Strategies and Hart Research Associates conducted two Internet-based surveys. The
first was a national survey of 1,001 parents of children 2 through 17 years old, conducted
November 15 to 22, 2011. The second was a national survey of 500 teens, ages 13 to 17, conducted
December 4 to 18, 2011. The samples for each survey are proportional to available census data for
geographic region, gender, race and age. The survey assessed awareness, use and satisfaction with
the guidelines.

Fifteen years ago, the television industry pledged to provide parents and caregivers with the
essential information they need to help supervise television viewing in their homes. According to
representatives of the Monitoring Board, this new research shows that parents have come to rely
on the TV ratings system as a key tool in helping them monitor the shows their kids watch.
Among the top-line findings in the survey:
e 93 percent of parents and 82 percent of teens said they are aware of the TV ratings system
e 88 percent of parents and 81 percent of teens said they are aware that parental ratings for
television programs appear on screen at the start of shows on broadcast and cable
television

e 69 percent of parents view the TV ratings system favorably

e 68 percent of parents say they use the TV ratings system; the level of use peaks at 77
percent among parents of children who are 6 to 10 years old
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e 69 percent of parents with a high school or less-than-high-school education, and 70 percent
of parents with college experience less than the degree level, have used the TV ratings
system

e 91 percent of African American parents, and 84 percent of Hispanic parents, said they find
the TV ratings system helpful; and 77 percent of African American parents and 72 percent
of Hispanic parents have used the TV ratings system to help make viewing decisions for
their families

e 88 percent of parents were aware that the TV ratings system provides guidance based on
the age of the child, and 82 percent of parents were aware that the TV ratings system
provides information about the content of a program using letters (e.g., L for coarse
language, V for violence, etc.)

e 67 percent of parents who subscribe to multichannel video services from a cable or satellite
company are aware that their provider offers parental controls

e 36 percent of parents use either a V-Chip or cable/satellite-provided parental controls

The survey also indicated that many parents personally supervise television viewing in the home.
Among the parents who report never having used parental controls, more than two-thirds of them
said it was because “an adult is usually nearby when [their] children watch TV.”

About The TV Parental Guidelines

The TV Parental Guidelines were created in 1996 to help parents monitor and control what their children watch on the
increasing number of TV channels available in American homes each day. Designed by leading organizations of the TV
industry to give parents more information about the age-appropriateness and content of TV programs, the Guidelines,
modeled after the familiar movie ratings, are easily recognizable and simple to use. They apply to most television
programs, including those geared towards young children. The TV Parental Guidelines Monitoring Board is responsible
for overseeing the TV Parental Guidelines and for ensuring uniformity and consistency in the application of the
Guidelines. The Board is comprised of 24 members from the broadcast and cable television industries, as well as the
program production and public interest communities. The Board of Directors consists of the chief executive officers of
the Motion Picture Association of America (MPAA), the National Cable & Telecommunications Association (NCTA), and
the National Association of Broadcasters (NAB). For more information, please visit www.tvguidelines.org.
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